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CONSUMERs OF ALL INCOME LEVELS 
APPRECIATE THE SAVINGs AND VALUE IN 

THE Valpak® ENVELOPe

• The average Valpak household income is 28% higher than the average U.S. household.

• 69% of Valpak consumers work in white collar professions.

Household income % of adults
who use coupons

$25,000-$50,000 72%

$50,000-$75,000 76%

$75,000 or more 73%

Valpak delivers a quality audience of 
consumers who have more disposable 

income to spend on your business or service

Sources: Scarborough, release 2, 2007, multi-market; Claritas, Inc. 2000 Census with current year projections
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your best customers are Valpak consumers!
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